CAPTURING THE EXPERIENCE
OF PEOPLE WITH DEMENTIA

SOCIAL SENSE LTD. AND HITCH WANT TO
WORK IN PARTNERSHIP WITH YOU TO BUILD

A PLATFORM THAT WILL MEASURE IN REAL
TIME, THE EXPERIENCE OF PEOPLE LIVING
WITH DEMENTIA AND THOSE WHO CARE
FOR THEM.
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in Greater Manchester

Social Sense and Hitch have been commissioned by Dementia United to develop a “Lived

Experience Barometer.”

This will be used to capture information about what it is like to live with dementia in Greater

Manchester.

Since April 2019, we have been meeting with people affected by dementia across all 10

localities and asking, “what is important to you?”

We have had an amazing response so far!

With this information, you are helping us to design a platform that will not only capture the
lived experience but provide you with valuable feedback on your wellbeing and ensure your

voice is heard.

From our consultations with you and understanding your feedback, we recognised the need

for a name change that embodies the core values of the project.

We would therefore like to introduce to you, ‘Greater Moments’ as the new name for the

lived experience barometer.

The name celebrates the positives and what is possible for people living with dementia.

It also gets people and local services behind a shared vision of creating improved

experiences for people living with dementia.

We also wanted to recognise our proud link with Greater Manchester.
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Your feedback is important to us.

If you have any queries, please do not hesitate to contact us on info@socialsense.co.uk
or 0161 216 4080
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A PLATFORM THAT WILL MEASURE IN REAL
TIME, THE EXPERIENCE OF PEOPLE LIVING GMCA o
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FOR THEM.

/ \ Category 1

a) @ Greater Moments
As part of our ongoing commitment to
involving people affected by dementia within b) @ Greater Moments
the development of Greater Moments, we

would like to ask you to select your favourite
3 logo designs from any of the categories.

c) @ Greater Moments

The top-rated design will then be d) @ Greater Moments
incorporated throughout the Greater
Moments project and within the platform Category 2
itself.
Please provide your response via the €) @ Greater Voments
following survey link:
https://surveys.socialsensecic.co.uk/s/O74B4/

f) Greater Voments

Or by numbering the boxes and returning via

email to: g) @ Greater Moments

inf ialsense.co.uk O
O@SOCGSG S€.co.u h) .M. Greater Moments

or post to:

Social Sense, Digital World, 1 Lowry Plaza, Category 3

Salford Quays, Manchester, M50 3UB.

P
i) Greater Moments p»

\ / D Greater > Moments

Your feedback is important to us. K

Greater Moments ||||l~

If you have any queries, please do not hesitate to
contact us on info@socialsense.co.uk

Greater B> Moments

or 0161 216 4080 D
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